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TENZING

When we set up Tenzing eight years ago, our aim was to build 

a team that would bring a fresh approach to private equity. We 

wanted to think differently and constantly improve, striving to 

make private equity more curious, kind and successful for all our 

stakeholders. It’s what powers Tenzing. 

We launched Tenzing with a set of core values – our ‘Cultural Rocks’. 

We have frequently revisited these as our team has changed in 

shape and size to make sure they resonate with all of us, but the 

core philosophies remain the same. They include ‘Win Together’ (we 

don’t need others to lose so we can win) and ‘Stay Curious’ (pushing 

boundaries and experimenting with new ways of working). Most of 

all, we encourage our team to ‘Be Human’, reflecting the importance 

we place on connecting at a deeply human level.  

Doing business the right way has always been part of Tenzing’s 

DNA. You can trace it back to the first iteration of the Business 

Plan that we wrote in 2015, before founding the Firm, which was 

orientated around our key stakeholders. It served as an operating 

manual as we found our feet but, most importantly, as a guide for 

decision-making rooted in the Founders’ personal ‘Whys’.

 

 

  
Over the past eight years, we’ve grown up as a Firm and expanded 

our stakeholder base. As we sit here today, we’ve partnered with 

17 management teams, helped three of those reach their ‘Summit’ 

through an exit, built a team of over 50 people and have been 

backed by over 35 institutional Investors across our three funds.

Over this time, ESG topics have gained a huge amount of ground 

within social and business consciousness. We’ve increasingly taken an 

ESG lens to the way we do business and have sought a methodology 

and language that distils our founding ‘Whys’, our Rocks and our 

stakeholder priorities.

2021 was a year of discovery in which we evaluated a number of 

voluntary ESG reporting frameworks and held deep dives with the team 

to understand what matters to us individually and, equally to us as the 

Tenzing team, with regard to our impact. As part of this process, we  

came across B Corp. In it, we found a globally recognised benchmark 

and comprehensive framework that we believed would resonate with all 

our key stakeholders (Employees, Portfolio Companies and Investors). 

2022 was then about codifying our approach to ESG, which began 

with completing the B Impact Assessment - B Corp’s online evaluation 

tool. It was a rigorous but enlightening process that gave us the 

understanding to develop an ESG improvement plan that complements 

our business model. 2023 is now about implementing this plan and 

becoming a certified B Corp, while starting to share our experience 

across our Portfolio.

 

Our mission is to build amazing businesses, and we believe that the 

B Corp framework will only help us to accelerate that. We strive to 

remain innovative and curious in all that we do, and we’re excited to 

do the same to create positive impact.
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Rob Jones, Christian Hamilton, Guy Gillon (Co-Founders)

Being inspired, inspiring and 
developing successful teams. 

To create a ‘world class’  
private equity Firm.

Tenzing’s founding ‘why’:

Tenzing’s founding vision: 



A bird’s eye look at Tenzing

HQ in London and 2 hubs in Europe

of FTEs represented 
by women and 
minority groups

of the Investment Team 
represented by women 
and minority groups

investments

funds raised

successful exits

3 locations;

Investor in B2B tech and 
tech-enabled businesses 

53 team members

50%35%

17

3

3
raised so far through our charitable trust

£500,000

institutional 
Investors

>35

A BIRD’S EYE LOOK AT TENZING

points achieved as a baseline score in  
the B Corp Impact Assessment (BIA)

67.9

of which two have already exited.
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* All stats as of December 2022
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Climbing the mountain.  
Our ESG Journey.

What drives Tenzing?

We are a private equity firm that aims to turn high-
growth businesses with mission-critical software 
or tech-enabled services into global powerhouses. 
Our focus has always been on the human journey, 
remaining personal and authentic as we invest.

We value curiosity; we never stop learning,  
and we constantly look to improve our business.  
This is how we’ve approached our ESG journey.

Investors
Our institutional Investors share our vision  
and passion for investing in high-growth  
businesses and driven people. We hugely value  
the perspective they bring from their experiences 
across the investment management landscape.

TENZING
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Portfolio Companies
The businesses we partner with each have  
priorities that stretch them in many directions,  
so it is critical to understand how ESG fits with  
their business model and which impact areas  
are most material for them. 

Listening to our stakeholders
We’ve built our Business Plan around our key 
stakeholders from the start; listening, supporting 
and collaborating with our Employees, Investors  
and Portfolio Companies. More recently, we have 
worked with them to understand what social and 
environmental issues matter most to them and  
then considering how these material issues 
complement our Firm-wide strategic goals.

Employees
We have 53 Employees at Tenzing working  
across our London HQ, Swedish and German hubs.  
We care deeply about how engaged our growing 
team is and try our best to make sure all voices 
are heard. Our team thrives in a culture of freedom, 
shared learning and curiosity. 

CLIMBING THE MOUNTAIN. OUR ESG JOURNEY.
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The journey so far...

November 2015 –  
Launched Company 
Mission & Cultural Rocks

Find the best tech and tech-

enabled businesses, wrap them with 

some of the very best and most 

ambitious entrepreneurial minds, 

invest in and support them all the 

way from proven business model to 

industry powerhouses

Originally rooted in family values,  

our Cultural Rocks set a precedent  

for how we act as a business. 

June 2020 –  
Raised Fund II

Raised virtually in nine 

weeks during COVID.

October 2021 –  
Launched our  
Annual Compass 
Engagement Survey

Gave our Employees a voice and 

encouraged open communication.

January 2017 –  
Raised Fund I

Raised our inaugural fund 

and subsequently built out 

the team and launched an 

inclusive carry structure. 

August 2021 –  
Completed Office  
Fit-Out

Moved to a larger space 

with a high-quality refit to 

encourage activity-based 

working post-pandemic.

THE JOURNEY SO FAR. . .

January 2022 –  
Launched Base Camp 

Our new employee engagement 

platform, including a range of 

progressive benefits.

February 2022 –  
Set DE&I Goals

50% inclusivity of women 

and minorities within the 

team and, specifically, the 

Investment Team by 2027.

May 2022 -  
B Corp Baseline 
Established 

The first step to measuring 

and improving our impact.
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The journey so far...

June 2022 –  
Conducted a DE&I  
Culture Audit 

Appointed an external DE&I 

Consultant to conduct a review  

of culture and community. 

August 2022 –  
Conducted a  
Materiality Assessment 

A detailed analysis of our 

stakeholder perceptions with  

regard to Tenzing and ESG.

September 2022 – 
Agreed our ESG  
Improvement Plan

Used our baseline score,  

Materiality Assessment analysis  

and the B Corp framework to  

create an ESG improvement plan.

July 2022 –  
Integrated Portfolio  
ESG Due Diligence 

Integrating the B Impact 

Assessment into our pre and post 

Portfolio due diligence process.

August 2022 –  
Launched Altitude 
Academy

A training and development 

programme dedicated to 

investing in our Employees.

THE JOURNEY SO FAR. . .

November 2022 –  
Re-launched our 
Cultural Rocks

Be Human, Embrace Freedom,  

Stay Curious, Think Limitless,  

Win Together.

December 2022 –  
Submitted our  
B Corp Assessment

Formally submitted our B Corp 

assessment and kick-started  

the process of independent  

verification by B Corp.

December 2022 – 
Founded the  
Piton Trust

Formally registered charity,  

seeded with capital.
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B Corp  
for Best Practice

What is B Corp and Why?

Measuring and improving our impact

Why did we choose B Corp?

B Corp is a global movement of businesses working 
to be a force for good. It marks a shift from the 
belief that the sole purpose of a business is to 
maximise shareholder profits, to the belief that a 
business can create value for all stakeholders. A 
belief we also hold at Tenzing.

The B Impact Assessment (BIA) is B Lab’s online 
assessment tool that measures and scores a 
company’s performance on environmental and 
social issues. To certify as a B Corp, a business 
must meet high standards of performance, 
accountability and transparency, thus achieving 

Our first step was to complete the BIA to see how 
we are currently performing.

Our initial baseline score was 69, which is not 
far below the 80-point certification threshold. 
We’re proud to have surpassed the average score 
for non-B Corps of around 50 points; a positive 
reflection that doing business the right way has 
always been a core part of our identity.

After establishing our initial baseline score, we 
worked with B Corp Consultants and Sustainability 
Strategists, Seismic, to use the B Corp framework to 
build an improvement plan to meet - and hopefully 
exceed – the 80-point threshold we need to certify. 

What makes B Corp a unique ESG reporting 
framework is its holistic approach to measuring all 
areas of impact in a business, from governance to 
customers. 

We loved the fact that the B Corp assessment is 
tailored to a company’s sector and size, ensuring 
the impact measured is reflective of your business 
model and maturity.

The B Corp framework offered us a globally 
recognised benchmark that we believe works for all 
our stakeholders. It provides a language that can be 

a score of at least 80 points across the five 
impact areas: governance, workers, community, 
environment and customers.

used to understand, measure and improve our own 
impact, as well as the impact of our Portfolio, and 
one that is credible with our Investors.  

Employees – a means of signalling our commitment 
to improving our impact and a way to foster 
engagement and alignment amongst the team 

Investors – a detailed, comprehensive tool for 
understanding and evaluating ESG performance 

Portfolio Companies – a flexible, user-friendly 
framework to suit the business model, size and 
customers of each Portfolio Company 

certified B Corps globally 1

businesses are currently using the B Corp framework 1

6,000+

200,000+

Our improvement plan includes, amongst a large 
number of activities: 

• Quantifying our ESG performance externally  
in an impact paper (you’re currently reading  
our first one!)

• Integrating social and environmental issues into 
Employee job roles and performance reviews

• Offering training to all Employees  
on topics related to DE&I

• Developing an Environmental Management 
System for our office to manage our energy, 
water and waste footprint

Having established our own baseline score and 
improvement plan, the next step was to ask our 
stakeholders what they saw as the most important 
ESG topics for us to ensure our direction of travel 
reflects where our stakeholders believe we should 
focus. We did this through a Materiality Assessment. 

“It’s still early days for us. 
We’ve got big ambitions,  
but we’re on a journey.” 
Charlie Taylor, Marketing   
Director, Tenzing

B CORP FOR BEST PRACTICE

1   https://www.bcorporation.net/en-us/



“Measuring and  
reporting around DE&I  
and environmental  
factors such as carbon  
will demonstrate and  
drive valuable outcomes  
for the business. 

Good and transparent 
reporting will provide  
greater insights and  
enhance ownership.”
Investor
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Materiality.  
ESG topics important  
to our stakeholders.
What’s a Materiality Assessment?

What did we learn?

A Materiality Assessment is a way of identifying, 
assessing and prioritising which social and 
environmental topics are most important to  
our stakeholders, and then comparing the  

What’s important to our Employees?

Company Purpose - Working towards  
a shared company purpose that integrates  
social and environmental impact to foster  
better employee engagement.

Employee Engagement - Participating in  
and contributing to Tenzing’s ESG journey. 

Where do our Employees see  
room for improvement?

Continue to improve Tenzing’s own ESG 
performance before actively engaging with  
external stakeholders to do the same.

“[ESG is] beginning to feel more important  
than it was.  We need to foster more internal 
engagement around the subject and have it  
filter through our culture.” Employee

What’s important to our Investors?

Environmental Sustainability - GHG emissions  
are a major focus for Investors though they 
recognise this is potentially not a material issue  
for the tech-enabled sector. 

Diversity, Equity & Inclusion - DE&I is a hot topic 
across the investment management industry, and 
Investors see Tenzing’s extensive ecosystem as 
an opportunity to create a significant impact on 
relevant social issues.  

Where do our Investors see room for 
improvement?

More transparency around Tenzing’s own  
ESG performance and our Portfolio Companies’  
ESG performance, including standardised data 
collection and clear communication around why  
we’re using B Corp.

results with the impact those topics have on the 
business. To do this, we interviewed and surveyed 
our three main stakeholder groups.

MATERIALITY. ESG TOPICS IMPORTANT TO OUR STAKEHOLDERS.
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Where we’ll go from here

What’s important to our Portfolio Companies?

ESG Literacy - Clear direction and guidance for 
progression on our ESG strategy; it’s a topic with 
varying levels of awareness and literacy amongst  
our Portfolio Companies. 

Diversity, Equity & Inclusion - Building a diverse, 
equitable and inclusive mindset, which our Portfolio 
Companies see as the foundation to accelerating 
progress across all areas of ESG. 

Where do our Portfolio Companies see room  
for improvement?  
Clear communication around how Portfolio Companies 
should balance ESG commitments versus competing 
priorities, and the payoff between short-term cost and 
long-term benefits.

The need for clear communication around what ESG 
means to us, where and why we will focus our efforts  
for improvement, and how we will measure our progress 
is a priority for all stakeholder groups. We are confident 
that the B Corp framework provides us with the means 
to address this.

DE&I and emissions were also topics that featured 
strongly in the materiality results. Below are several 
projects that we put renewed effort into in 2022 and 
which contributed to our strong baseline score. They 
are an ongoing part of our improvement plan and are 
in line with our focus on DE&I, communication around 
ESG, and caring for the environment.

MATERIALITY. ESG TOPICS IMPORTANT TO OUR STAKEHOLDERS.

“We fundamentally believe that  
[our company] will be the most 
successful if employees are engaged.”  
Portfolio Company
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2022 ESG Projects. 
Striving to reach  
the summit. 

2022 ESG PROJECTS. STRIVING TO REACH THE SUMMIT.

Beginning at Base Camp

We’re proud to have launched a powerful  
employee engagement platform. Launched in 
January 2022, Base Camp was born out of our  
first Employee Engagement Survey – The Compass, 
which highlighted three focus areas:

1. Refresh our Cultural Rocks

2. Encourage and improve “recognition culture”

3. Review Employees’ wellbeing needs

After a lengthy, debated, company-wide process,  
we concluded our refined Cultural Rocks in 
November 2022. 

Our Cultural Rocks in action
So, let’s imagine we’re a mountaineering team  
at Everest Basecamp, and our goal is to reach  
the summit.

There’s a long journey ahead of us, so we’re  
going to need our mountaineers to be working 
towards the same goal if we’re going to get there. 

That’s where the first of our Rocks comes in.  
Our team has a well thought out plan to tackle 
the climb, which has been clearly communicated 
to each member of the group. We’re ready to take 
action, be accountable and EMBRACE FREEDOM.

Halfway up, we begin to experience a mixture  
of highs and lows. Beautiful scenery, but we’re 
starting to get extremely tired. Fortunately, we can 
BE HUMAN, so we know how to lift up, support and 
remind each other of how far we’ve already come. 
There’s plenty of laughter around the campfire  
that night, which reignites the fire in our bellies.

It’s the final push now, but there’s been an 
avalanche, and our path is blocked. We can’t  
go around it, we can’t get over it, but we’ve got  
to get through it. We need to do things differently 
and work in an agile way.

With quick problem-solving and great team 
communication, we’re a fountain of ideas, and  
we think of a new route. Lucky for us, experimenting 
is core to our DNA. A hurdle, like an avalanche, isn’t 
a problem, it’s an opportunity to STAY CURIOUS 
and THINK LIMITLESS to reach our goals.   

The summit is in sight, but we’ve one member of 
the team lagging. They carried a lot of the weight 
at the start of this epic journey, and the final steps 
are becoming tough. As a team, we make sure no 
one is left behind. By understanding each other’s 
strengths and the roles we each play, we know we 
can support one another to reach the summit as 
one for the ultimate WIN TOGETHER moment.

Left—Right: Embrace Freedom, Be Human, Stay Curious,  

Think Limitless, Win Together



Diversity, Equity and Inclusion

‘Be Human’ sets the bar for  
how we want to treat others. 

We have always given careful thought to the type 
of Firm we want to be and the values we represent. 
We believe that curiosity is fostered in a values-led 
and diverse environment, which is essential to a 
sustained high-performance culture. Our overall 
ambition is to create a level playing field, creating  
an environment where everyone has the 
opportunity to thrive and succeed.

We made significant strides towards codifying  
this culture and ambition last year. 

To help us hit our target by 2027, we engaged with 
a DE&I consultancy, Performance & Engagement, to 
work with us to understand and identify the unseen 
barriers that may be preventing us from achieving 
our aspirations for diversity and inclusion.  

Our first port of call was to undertake an in-
depth DE&I culture audit. The audit included 1:2:1 
interviews with the Co-Founders and a spectrum of 
team members, as well as conducting focus groups.

The DE&I culture audit revealed that, on the 
whole, team members found Tenzing an engaging 
and inclusive place to work and were aligned in 
their collective commitment to achieving greater 
inclusion and diversity. 

More importantly, the audit identified a number 
of opportunities to further enhance our current 
approach to DE&I:
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202022 ESG PROJECTS. STRIVING TO REACH THE SUMMIT.

The Recognition Cabin

World-class Benefits Outpost

The Recognition Cabin is home to our peer-to-
peer recognition programme, a place where our 
Employees can go to recognise and be recognised. 
Anyone can send or receive recognition to 
showcase moments of values-driven behaviour, 
celebrate a big (or small!) win or welcome new  
team members on board. 

It’s helped us create a positive work environment, 
motivating high performance and reinforcing the 
behaviours we want to see more of.

Our world-class team deserves a world-class offering, so we’ve introduced a benefits package that supports 
Employees financially, physically and mentally. Inside the Benefits Outpost on Base Camp, there are 30 benefits.

Highlights include:

Our

for a charity or organisationafter five years of service

£100 towards physical, mental or financial wellbeing

market-leading 
maternity  
leave policy

2.5 days paid 
time off to 
volunteer

Two months 
paid sabbatical

‘Be Well’ Benefit

In 2022, we set a target for 
50% of our Employee base – 
and specifically, 50% of the 
Investment Team within that 
- to be represented by women 
and minority groups within five 
years (by 2027).

1. Introducing development workshops for  
the whole team to instil consciously inclusive 
behaviours and enhance everyone’s awareness 
to avoid bias

2. Conduct an independent audit of our end-to-
end talent acquisition processes, and develop  
a new suite of onboarding tools 

3. Develop a DE&I policy and practices to support 
our growth ambitions 

We are confident that this roadmap will enable us to 
be more attractive to potential talent who will enrich 
the diversity of the team. However, we recognise 
that there are still challenges to meet to achieve our 
DE&I ambitions.

We are focusing our efforts across all of our 
recruitment and we have already seen encouraging 
progress at the junior level. This reinforces 
our commitment to our target that 50% of our 
Investment Team is represented by women  
and minority groups.

To support this, we’ve introduced the Altitude 
Academy, a training and development programme 
dedicated to investing in our Employees. Delivered 
by external experts, the sessions are designed 
to promote team engagement, as well as 
develop analytical skills and emotional and social 
intelligence. This reflects our belief that a rounded 
and diverse set of skills underpins our culture of 
high performance and continued innovation.

Year one progress report:

Group  At Feb-22  At Dec-22

Investment 
Team Only

 20%  35%

Full Time     
Employees

 44%  50%
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“If we want to make an 
impact and influence 
others, it starts with us.”
Esther Crew,  
Performance & Engagement 

2022 ESG PROJECTS. STRIVING TO REACH THE SUMMIT.
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Pre-investment diligence using B Corp framework

Post-investment diligence using B Corp framework

When we discovered the B Corp framework,  
we recognised that it could be a valuable tool not 
only to measure and improve our own impact, but 
also to do the same for our Portfolio Companies.  
As a result, we created a new Due Diligence  
process that distils the BIA. 

Complementing our existing DD streams, such 
as legal and technology, we will use the B Corp 
framework to assess how Portfolio Companies 
perform against the five key impact areas. It 
provides a first step for our Portfolio Companies 
to measure their impact and identify room for 
improvement. Down the line, if they decide that  
a full B Corp certification will complement their 
goals as a business, they’re set up to continue  
on this journey. 

We’re also using B Corp to measure year-on-year 
performance across the Portfolio and to report 
back to our Investors. Within 12 months of a new 
investment, each company is required to undertake 
the full BIA, guided by an external Consultant, in 
order to establish their baseline score and identify 
areas of strengths and weaknesses. This will 
provide a basis for an ESG improvement plan. 

Our mandate to the Portfolio Company boards 
is to improve their BIA score year-on-year, and 
report back annually on progression against the 
improvement plan.

Our process:

• We use a cross-section of questions from the 
B Corp assessment to assess a company’s 
performance across each of the five impact areas

• To assess performance against these questions, 
our first step is to send a survey and information 
request to the management team of the company 
to understand basic performance, practices and 
policies related to social and environmental issues

• Our sustainability partner, Seismic, will analyse  
this information and conduct an interview with  
the management team to ask for rationale  
behind responses, and probe areas where 
companies often give themselves more credit  
than B Corp would

• Once this interview is complete, Seismic will have 
enough information to deliver a report which 
documents performance using a red, amber and 
green scoring system

• We use the results to understand, at a glance, what 
their baseline impact is and provide improvement 
recommendations, guided by Seismic The board is accountable to the respective 

Investment Leads for providing this information, 
which Tenzing will include in an annual progress 
report that will be made available to all stakeholders 
on its website. This approach sets up Portfolio 
Companies to be able to pursue full certification 
(through the verification process) should they wish 
to, although there will be no requirement from 
Tenzing for them to follow through to certification. 

“By the end of 2023, we intend to take all new 
Portfolio Companies through the B Impact 
Assessment. And if we facilitate half of these 
companies to embark on their own B Corp journey  
as a result, I would be very happy with that.”  
Guy Gillion, Co-Founder & CEO



We are committed to contributing via three areas:

The mission of the trust is ever-evolving, and  
we are in constant communication with our team 
to ensure the people of Tenzing are proud and 
pleased with the direction of the contributions.  
We aim to be measured in its targeting of 
contributions, with a focus on creating long-term 
partnerships. Initially, contributions will be directed  
in three main areas:

Honouring our inspirations:  We will donate  
at least 10% of The Piton Trust to charitable 
endeavours linked to Mount Everest, the  
Sherpa community and wider Nepalese society.   

Leave no footprint: Half of the remaining balance 
of The Piton Trust will be focussed on caring for 
the environment, whether this be working towards 

1% per annum of

(from the primary fund in its Investment Period)

Management Fee

Teams’ Time
1% of the

1% of the
Carried Interest

reducing the carbon impact of Tenzing and its 
Portfolio Companies or donating to charities that 
will tackle climate change.

Rebalance and equality: The other half of the 
remaining balance will be targeted at Social and 
Community initiatives with the aim to reduce 
inequality and injustice, whether that’s at home,  
in the workplace or in society in general.

“Everyone at the Firm genuinely cares about 
environmental and social governance. They  
care about wanting to do good. Almost every  
staff member wanted to be involved in The  
Piton Trust in some shape or form.”  
 David Sims, Finance Director

(2.5 days paid time off per person to 
volunteer per year)

paid out by a Tenzing fund
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2022 ESG PROJECTS. STRIVING TO REACH THE SUMMIT.

Tenzing’s charitable foundation

The Piton is a metal spike used 
in climbing which acts as an 
anchor to assist the climber’s 
progress in the ascent and 
to protect them against the 
consequences of falling.

We are motivated not just by the financial success  
of our Funds, but also working towards the 
betterment of all our stakeholders. We care deeply 
about ensuring the Firm positively impacts the world 
outside of private equity, including the environment, 
the communities we interact with and wider society. 
To help us achieve this, we created The Piton Trust, 
a registered charity to provide the means for us to 
donate to charitable causes of our choice.

We have  
committed 
£500,000 
to the Trust 
to date.  



“We don’t reach the summit 
by repeating what we’ve 
done before. We believe in 
creating new ways, spreading 
the knowledge and dreaming 
big. We’ve made a base camp, 
and we know where we’re at.  
Now it’s time to collaborate  
and climb. It’s time to see  
what can really be achieved  
and celebrate a new view  
from the top.”
Guy Gillon, Co-Founder & CEO
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The view at the top.  
Our 2023 ambitions.

2022 was a turning point for us in our ESG journey. 
It was a year in which we made great progress 
codifying our culture, but also one in which we 
significantly improved our understanding of the 
most material impact areas for Tenzing, from the 
perspective of our key stakeholders. 

With this in mind, below are our key areas of focus in 2023:

The team is pulling together to work towards our 
ambition of becoming a certified B Corp, and we’re 
confident that the B Corp framework will help us 
to define and communicate our direction of travel, 
internally and externally. 

THE VIEW AT THE TOP. OUR 2023 AMBITIONS.

Continued progression towards 
our commitment to achieve 
50% of our employee base to 
be to be represented by women 
and minority groups by 2027 
and, specifically, 50% of our 
Investment Team

Ongoing donation commitment 
to the Piton Trust every year

85+ score as a certified B Corp

Increase our transparency 
around reporting on social and 
environmental issues with an 
annual ESG report

Become a carbon neutral 
business by the end of 2023

Expand the rollout of our B Corp 
inspired ESG pre-investment 
diligence, and post-investment  
diligence process for all new 
investments



If you’d like to know more about anything  
we’ve discussed in this report, then  
please get in touch esg@tenzing.pe

www.tenzing.pe


